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Argument   From   Repetition:   Lesson   Plan  
 
Topic   

Argument   from   repetition   is   a   logical   fallacy   in   which   an   argument   or   premise   is  
stated   and   restated   until   no   opposition   cares   to   discuss   it   any   more.   Since   no   one  
is   speaking   out   against   this   claim,   it   appears   as   if   everyone   agrees   with   it.  
Argument   from   repetition   is   also   called   argumentum   ad   nauseam   and  
argumentum   ad   infinitum.  

Possible   subjects/classes   Time   needed   

English,   Social   Studies,   Psychology,  
Debate/Public   Speaking,  
Government/Politics  

30-45   minutes  

Video   link:   

https://academy4sc.org/topic/argument-from-repetition-it-works-again-and-again 
/  

Objective:    What   will   students   know/be   able   to   do   at   the   end   of   class?   

Students   will   be   able   to...  
● Define   argument   from   repetition.  
● Explain   the   difference   between   outward   agreement   and   inward   approval,  

and   provide   reasons   for   why   the   two   might   not   match   up.  
● Identify   and   avoid   arguments   from   repetition   in   their   own   debates.  

Key   Concepts   &   Vocabulary   

Repetition,   Logical   fallacy,   Proof   by   assertion*  

Materials   Needed  

Worksheet   (optional   activity)  

Before   you   watch   

https://academy4sc.org/topic/argument-from-repetition-it-works-again-and-again/
https://academy4sc.org/topic/argument-from-repetition-it-works-again-and-again/
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Poll   the   class :   Read   the   following   scenario   to   the   class:  
You   have   been   discussing   with   your   boss   Bill   why   his   new   advertising  
campaign   won’t   work   for   the   past   thirty-two   minutes.   This   was   supposed   to  
be   a   quick   explanation,   definitely   under   five   minutes,   but   every   time   you  
bring   up   a   flaw   he’ll   say   some   variant   of,   “but   it   has   to   be   a   success:   this   is  
the   best   campaign.”   You   planned   to   have   taken   your   lunch   break   fifteen  
minutes   ago.   Bill’s   office   smells   like   eggshells   and   dirty   socks.   His   voice  
sounds   like   the   buzzing   of   a   mosquito   as   he   repeats   his   “argument”   once  
more.   At   the   end   of   the   day,   your   neck   isn’t   on   the   chopping   block   if   this  
advertising   campaign   fails.   The   worst   you   could   get   is   a   stern   warning   from  
management   -   Bill’s   the   one   who   would   lose   his   job,   not   you.  
 

Ask   students   what   they   would   do   in   this   situation.   A   majority   will   likely   report   that  
they   would   stop   arguing   or   just   agree   with   their   boss.   
 
Now   ask   students   how   Jerry   from   management   would   view   the   advertising  
campaign   if   Bill’s   assistant   hands   him   the   report   and   says,   “we   have   no   opposition  
on   this   campaign.”   Would   Jerry   view   the   campaign   more   favorably   or   negatively?   
Emphasize   that   despite   the   reality   of   the   situation,   an   outsider   like   Jerry   will   likely  
think   this   new   ad   campaign   is   a   great   idea,   especially   if   he   isn’t   familiar   with   the  
finer   details   of   how   ad   campaigns   work.  

While   you   watch   

1. What   does   it   mean   to   argue   a   point   ad   nauseam?  
2. Why  does  an  argument  from  repetition  appear  effective,  at  least  on  the                        

surface   level?  
3. List  one  example  of  when  repetition  may  be  necessary  and  not  lead  to  an                            

argument   from   repetition.  

After   you   watch/discussion   questions   

1. How   do   you   feel   when   someone   effectively   ignores   what   you’re   saying?  
How   do   you   react?  

2. When   might   someone   bombard   an   opponent   with   the   same   claims   until  
they   give   up?   Why   would   this   be   an   effective   strategy?   What   alternative  
strategies   could   be   employed   in   such   situations?  
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3. How   do   you   view   a   speaker   who   uses   an   argument   from   repetition?   Why?  

Activity   Ideas   

● Brainstorm  within  small  groups  concrete  steps  that  can  be  taken  if                      
someone  tries  to  use  an  argument  from  repetition  against  you.  Write  down                        
these   steps   and   then   share   strategies   with   the   class.  

● Write  a  short  essay  on  the  difference  between  using  repetition  responsibly                      
and  creating  the  fallacious  argument  from  repetition.  Be  sure  to  explain                      
how   a   speaker   can   distinguish   between   the   two.  

● Individually  complete  the  Worksheet  and  then  review  responses  in  small                    
groups   or   as   a   class.  

Sources/places   to   learn   more   

1. Cacioppo,   John   T.    Richard   E.   Petty.   “Effects   of   message   Repetition   on  
Argument   Processing,   Recall,   and   Persuasion.”    Basic   and   Applied   Social  
Psychology ,   vol   10,   issue   1,   1989,   pp.   3-12.   Doi:  
10.1207/s15324834basp1001_2.  

2. Kolb,   Leigh.   “Argument   by   Repetition.”    Bad   Arguments:   100   of   the   Most  
Important   Fallacies   in   Western   Philosophy,    Robert   Arp,   Steven   Barbone,   &  
Michael   Bruce,   May   2018.   Doi:    10.1002/9781119165811.ch45.  

3. Ronis,   David   L.   “Repetition   and   agreement   with   opposing   arguments:   A  
delayed   action   effect.”    Journal   of   Experimental   Social   Psychology,    vol   16,   issue  
4,   July   1980,   pp.   376-387.   Doi:   10.1016/0022-1031(80)90029-3.  

4. Tyler,   Andrea.   “The   role   of   repetition   in   perceptions   of   discourse  
coherence.”    Journal   of   Pragmatics,    vol   21,   issue   6,   June   1994,   pp.   671-688.  
Doi:   10.1016/0378-2166(94)90103-1.  

Notes  
Argument   from   repetition   is   often   confused   with   proof   by   assertion.   This   is  
understandable,   seeing   as   the   two   are   so   closely   linked.   They   are   almost   always   used  
together.   The   key   difference   is   that   a   proof   by   assertion   is   merely   a   claim   that   is   repeated  
and   repeated,   regardless   of   contradiction.   Only   once   all   challenges   dry   up   and   the   claim   is  
asserted   as   fact   because   of   this   lack   of   vocal   opposition   does   it   become   an   argumentum   ad  
nauseam.  


