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Bandwagon   Effect:   Lesson   Plan   
  
Topic     

The   bandwagon   effect   is   the   psychological   phenomenon   in   which   an   individual   
does   something   because   others,   particularly   a   large   group   of   others,   are   doing   it.   
This   action   or   behavior   is   done   regardless   of   whether   it   aligns   with   the   individual’s   
personal   belief   or   even   factual   evidence.   

Possible   subjects/classes    Time   needed     

Psychology,   English,   
Economics/Marketing,   Politics    30-45   minutes   

Video   link:     

https://academy4sc.org/topic/bandwagon-effect-hop-on/   

Objective:    What   will   students   know/be   able   to   do   at   the   end   of   class?     

Students   will   be   able   to...   
● Define   the   bandwagon   effect.   
● Explain   how   and   why   the   bandwagon   effect   functions   in   every   social   field.   
● Combat   the   bandwagon   effect   in   their   daily   lives.   

Key   Concepts   &   Vocabulary     

Conformity   

Materials   Needed   

A   popular   song   and   device   to   play   music,   Worksheet     

Before   you   watch     

If   you   can   get   student   confidants   in   on   your   plan,   play   a   popular,   well-known   song   in   your   
classroom.   Encourage   students   to   sing   along.   You’ll   need   student   confidants   because   
students   are   highly   unlikely   to   participate   without   outside   motivation.   Your   confidants   
should   be   able   to   attract   other   students   to   join   in.   

  

https://academy4sc.org/topic/bandwagon-effect-hop-on/
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If   you   fail   to   get   students   to   sing,   whether   your   confidants   did   not   attract   students   or   you   
decided   against   using   confidants,   this   can   also   be   a   learning   experience.   Regardless   of   
the   results,   question   students   about   what   just   happened.   Why   did   no   one   or   few   people   
sing   at   the   beginning?   Encourage   students   to   think   beyond   simple   answers   like   “I   didn’t   
want   to”   or   “I   didn’t   know   the   lyrics”   to   deeper   responses.   If   this   is   difficult,   try   asking   
students   if   they’d   sing   along   to   the   song   in   a   different   setting,   and   investigate   the   
differences   between   the   two   environments.   If   students   did   finally   join   in   on   the   fun,   ask   
them   why   they   did   so.   If   students   remained   silent   in   the   face   of   confidants,   ask   students   
if   they   noted   a   general   change   in   the   singers’   behavior   as   the   song   went   on   (your   
confidants   will   likely   sing   less   loudly   or   stop   outright).   Investigate   why   this   change   
occurred.   

  
Alternatively,   if   your   school   holds   dances,   ask   students   to   recall   such   events.   Do   they   
normally   dance   at   the   start   of   the   event?   The   answer   will   likely   be   no.   Yet   by   the   end   of   
the   celebration,   most   students   will   be   dancing.   Ask   them   why   this   is.   Again,   try   to   lead   
them   toward   answers   concerning   conformity.   

While   you   watch     

Answer   questions   1-4   on   the   corresponding   Worksheet     

After   you   watch/discussion   questions     

1. Have   you   ever   been   in   the   public   minority   when   making   a   decision?   How   
did   this   affect   your   confidence   in   your   choice?   Why?   

2. How   do   you   feel   when   others   approve   of   your   actions?   How   does   this   
affect   your   confidence?     

3. Which   do   you   think   is   generally   more   influential:   others’   opinions   or   facts?   
Which   would   you   prefer   to   have   supporting   your   decision?   

Activity   Ideas     

● Answer  questions  5-8  on  corresponding  Worksheet  and  share  answers                   
with   the   class     

● Turn  questions  7  and  8  into  a  role-play  activity  and  have  students  act  out                             
how   they   would   use   the   bandwagon   effect   in   each   scenario.     

● Students  role  play  as  activists  that  want  to  convince  the  public  to  care                           
about  a  social  issue.  How  would  they  use  the  bandwagon  effect  to  do  this?                            
Write   or   act   it   out.     

Sources/places   to   learn   more     
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Notes   
Cognitive   biases   and   mental   shortcuts   often   feed   into   each   other.   Such   is   the   case   between   
the   bandwagon   effect   and   groupthink.   This   can   make   them   hard   to   differentiate.   If   
students   get   the   two   confused,   remind   them   that   one   doesn’t   need   to   be   in   an   in-group   for   
the   bandwagon   effect   to   occur   -   the   individuals   one   is   going   along   with   do   not   necessarily   
have   to   share   similarities   to   oneself.        


